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It has always been the mission of progressives to foster 
prosperity and opportunity for all. But while the goal of a 
healthy, inclusive economy has remained the same, the means 
of its achievement has changed from generation to generation. 
Today, in a time of unbridled technological advancement, we 
find ourselves not only grappling with outdated leadership and 
business models but also with increasingly limited human 
capacity. 

THNK is a method and network focused on catalyzing 
change. Our programs equip 21st century leaders and 
organizations for these new times through immersive 
experiences around Grand Challenges that foster resiliency 
and propel personal and collective impact. 

This report is about embracing emerging economic 
opportunities for value creation, boldly considering how new 
advancements can work for the many and not the few and 
sharing how, through a structured approach to creativity, a 
curious group of future makers in our inaugural Creative 
Leadership Program became the first to explore THNK’s 10-
year examination of the Future of Capitalism. 

This is a living document and one intended to be discussed, 
debated, shared, and remixed. You’ll find contact information 
noted throughout, and we warmly welcome your feedback and 
contributions as we continue to build this body of work. 

Enjoy!
Sarah Dickinson 
Co-Founder & Managing Director, THNK Vancouver

“WE HAVE ARRIVED AT A TURNING 
POINT…THE VERY COHERENCE OF 
OUR SOCIETIES IS AT STAKE.”
DRUCKER FORUM 2014

WELCOME TO THNK



While the year ended with some signs of progress around the global effort on climate change, the transition and tumult that filled the last 
12 months has been hard to ignore. Behind many of the headlines are a complex web of chronic stressors and shocks that challenge the 
resiliency of our society, cities and citizens to withstand, adapt and, crucially, thrive in these “exciting” times. 

What will it take for us to disrupt the status quo, accelerate the right kind of impact, and pull in the same direction with new urgency?

Unlike most think tanks and consultancies that focus on topics or ideas, or one-off events that create fleeting sparks which quickly fade, 
THNK’s Grand Challenges are underpinned by the following success factors:

• Long-term 10-year explorations, combining multiple events and collaborations around our 6-month Creative Leadership Program
• Networks of experienced, global change-makers representing varied perspectives and different aspects of the challenge
• Partnership with exceptional organizations, thought leaders and academia that act as both provocation and inspiration 
• Expert faculty that create the space and structure to skilfully facilitate cross-sector collaboration and drive for mastery
• A proven approach to innovation within complex systems, venture design at scale, and leadership capacity building 

A sense of aligned purpose unites these unusual suspects with the promise of a much greater sum of parts. The outcome is a powerful, 
shared experience, a commitment to inclusive, ego-less innovation and an ecosystem that brings these fruits to bear. 

WHY GRAND CHALLENGES?
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To get to a level of solution that matches the scale and 
complexity of the problems we face, we must engineer new 
modes of leadership, new tools for idea-making, and actionable 
frameworks to create resiliency within this period of transition.

Our approach centers on the THNK Concepting Flow. Drawing 
from design, systems and critical thinking, this holistic, human-
centered approach to innovation investigates the problem in its 
full context and allows for broader ways of ‘reframing’ a 
challenge, immediately opening up possibilities for original, 
creative solutions. A four step process – blends divergent and 
convergent activities for a focused state of flow and dialogue. 

The path is one of demanding intellectual and emotional 
extremes, a journey that requires the highest possible rigor and 
discipline. Our skilled Faculty help participants to navigate the 
confusion and ambiguity that mirrors the real world, our Master 
Practitioners set standards of excellence and our Innovation 
Partners share their energy, expertise, vision and resources.

Insights, ideas, relationships, capacities but above all, action.  
We often compare the THNK Innovation Challenge effort to the 
moon-landing mission. Rallying in its audacity, transformative in 
its commitment, and defining in its relentless pursuit of success.

Why go for anything less than a moonshot? 

OUR CHALLENGE APPROACH

“INSANITY IS DOING THE 
SAME THING OVER AND 
OVER AGAIN AND EXPECTING 
DIFFERENT RESULTS.”
Albert Einstein

THNK 
CONCEPTING 

FLOW



LEE FELDMAN

What if capital was as free-flowing and de-centralized as 

the internet? How would this fundamentally disrupt and 
improve upon the current system? How might we create a 

better capitalism based not on winner takes all, but on 

everyone winning? How might a re-thinking of capital act 
as a true regulator for how much we, as a planet can 

spend, or better, how can a rethinking of capital usher in a 
healthier planet for all?

If we link these two lines of inquiry together, my curiosity 

leads me to believe that in the coming era of climate 
change, there will be big winners and big losers - but there 

is the potential for surprise around who will land on which 
side of the equation. Most likely, the shifts will serve to 

increase the already dangerous divide between rich and 

poor. But if we combine the market opportunities, can we 
ride the growing wave of openness, shared personal 

responsibility, and interdependence to fundamentally 
reshape our financial paradigms? Like William Gibson, I 

believe that this future has already arrived despite not yet 

being evenly distributed. The answers are already 
presenting themselves. New ideas are constantly 

emerging. And we can already take stock of what's here to 
see how best the convergence of these ideas can create 

whole systemic change. So, what are we waiting for? It’s 

time to not only reimagine wealth distribution but also to 
that of our entire financial future.

SHARON CHANG

Capitalism as we know it, even money itself, is one of the 

most complex systems mankind has ever created. And 
part of the problem we face, as our world is bending and 

breaking, is how to describe the relationships between 

systems - they are nested, intertwined, interdependent, 
and deeply emergent. From a cultural and emotional 

perspective, it feels like this mess made up of money, 
finance, and economy is going through very interesting 

metamorphosis. We sense the inadequacy of our financial 

systems but often feel powerless to change something 
that feels monstrous and unshakable, yet everywhere we 

turn our attention to we can find signs of change. 

One has to get excited about the possibility of a clean 

slate. One has to be curious about the future...but the 

future of what? It's not just the future of how systems 
might work mechanically. What gets me energized is a 

future social system that ingests the chaos we see today 
and codifies its inherent value into a set of more 

harmonious social/cultural norms. This might not be an 

exercise of radical invention, but rather a process of 
synthesis. I have no idea what it is really, but I do think we 

need to go beyond adding a modifier in front of Capitalism. 
But more importantly, perhaps we've come to a point in 

history that man's emotional nature needs to weigh in 

more. What then is the most consonant system with our 
individual and collective emotional nature? 

Co-founder, THNK Vancouver THNK Amsterdam, Class 1 Global THNK Partner THNK Amsterdam, Class 2



Excitement and fear mix as so-called sharing economies, 

shifts in philanthropy and alternative currencies emerge, 
balancing possibilities with new models. 

And Capitalism is one of the most complex systems 

mankind has ever created.

While growing disparities in income and access cause 

global upheaval and strife, we see the renewed focus on 
our interdependent financial future as a massive 

opportunity for those bold enough to dive in. 

THNK and its first cohort and Innovation Partners took the 
first step in the journey of tackling this challenge. 

Following, you will find initial concepts, insights, and 
opportunities for further investigation, along with ways to 

collaborate, if you’re interested in helping move these 

innovations further down the field. Are you ready?

“AN INDUSTRY-TOPPLING, 
GOVERNMENT-SHIFTING, SECTOR-
DISRUPTING REVOLUTION IS 
UNDERWAY. THINK NAPSTER, BUT

BIGGER.”

THE FUTURE 
OF 
CAPITALISM

Michell Zappa

Futurist / Technologist / Provocateur

Forum / 3 May 2015
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Community and complementary currencies rely on re-establishing trust and seem 

to be thriving in the wake of the “go local” movement. From the struggles of the 

European Union faces managing the Euro to the deeply intertwined forces 

between East and West, the need to examine the role of currency itself is critical 

to our ability to thrive and flourish.

ALTERNATIVE & 
COMMUNITY 
CURRENCIES

How might we use digital finance models to diversify 
low-carbon housing ownership and access to provide 
greater alternatives for those in need of housing?

CHALLENGE PARTNERS



POSITIVE ACCESS LINK



PAL is a digital platform that allows people in need to 

locate and access housing, food or medical services 
using controlled digital currencies. Additionally, this 

extensible, scalable system gives citizens a new way to 

provide support while knowing that their dollars are 
delivering on the intended purpose. Finally, the data 

collected from these interactions can help municipal and 
other service providers to refine and better direct their 

own funding to increase impact.

PAL draws inspiration from the Save On Meats physical 
tokens, which are redeemable for a sandwich at the diner, 

located in the middle of the largest open air drug market in 
North America. This token system allows “passerbys" to 

give food to hungry people with the assurance that their 

money is being used for food. Over 80,000 sandwiches 
later, it is clear that more than just engaging “passerbys” 

the token is forming empathic bonds that create 
community and dignity for both the giver and receiver. 

Recently, Save on Meats founder, Mark Brand, launched a 

secondary token to provide warm clothing "by the pound" 
with another for-profit business in the community.

PAL is taking an existing alternative economy and allowing 
for more portability in the digital realm. 

POSITIVE 

ACCESS 

LINK 

(PAL)





THE TEAM BEGAN WITH…

MARK BRAND - VANCOUVER, CAN TED WALLACH - NEW YORK, USA NICOLE BRIDGER - VANCOUVER, CAN DON MILLER - VANCOUVER, CAN

Founder
Save On Meats & 

A Better Life Foundation

Creative Strategist
Time Republik

Founder
Nicole Bridger Apparel

Chief Financial Officer
THNK School of Creative Leadership

HOW MIGHT WE CATALYZE UPWARD MOBILITY IN MARGINALIZED 

POPULATIONS BY DIGITIZING THE EXISTING ECONOMY FOR ESSENTIAL 

SERVICES?

Many marginalized communities already have 

robust alternative economies, using a variety of 

“currencies” to survive - be they illicit drugs, 

cigarettes, time, food, clothes reputation or other 

goods.

These currency systems have yet to be digitized, 

and low-income populations have been largely 

ignored in North America by the fintech investors, 

start-ups, non-profits and municipalities 

exploring solutions.

Allowing for digital donations in controlled 

currency forms is likely to alleviate hesitations of 

those uncomfortable giving directly.

Many cities are already developing mesh 

networks in at-risk communities and on-the-

ground ambassadors can be leveraged in new 

ways.

The data collected has enormous potential to 

drive social services, create efficiencies, and allow 

governments better behavioral insights.

KEY INSIGHTS AND OPPORTUNITIES



MOBILE TECHNOLOGY POTENTIAL IN HOMELESS POPULATIONS

Founder
Save On Meats & 

A Better Life Foundation

Chief Financial Officer
THNK School of Creative Leadership

THE MOST COMMONLY 
CITED REASONS FOR HAVING 
A CELL PHONE INCLUDED 
AN INCREASED SENSE OF 
SAFETY, RESPONSIBILITY, 
AND SOCIAL CONNECTED-
NESS. 

A study conducted by 

Eyrich-Garg (2010), 

included 100 homeless 

adults from Philadelphia. 

In this study, it was found 

that 44% had a mobile 

phone, with the majority 

owning them and paying 

for their usage through 

welfare cheques, 

employment, panhandling, 

or through family or 
friends.

http://homewardva.org/data/trends; 
http://www.academia.edu/14286148/Empowering_Homeless_Youth_Building_Capacity_through_the_Development_of_Mobile_Technology 



HOW TO SUPPORT POSITIVE ACCESS LINK (PAL)

Organizational 

Partnerships

This business model 
bridges both technical 
and brick-and-mortar 
operational innovations, 
and a strong network of 
launch partners will be 
required to test the 
workflow before we begin 
scaling. We are seeking 
organizations with 
expertise in food, shelter 
and medical services for 
the marginalized.

Technical 

Resources

This open source 
platform will require 
multiple integration 
points, and the PAL team 
are on a continuous hunt 
for incredible technical 
talent interested in 
making the world a 
better place –
specifically with 
knowledge around mobile 
app development, digital 
finance and charitable 
giving.

Deeply Aligned 

Financial Support

PAL is on the lookout for 
Angel Investment or 
Bridge Loans in addition 
to Venture Capital while 
the development and 
operations are put into 
place. Early capital will 
be directed towards 
building team and MVP 
development.

Hardware 

Partnerships

For the second stage, 
PAL would like to take 
advantage of upcycled 
mobile phones to be sure 
that anyone in need has 
access to the solution 
and services, if they 
don’t have a device 
already. The team is 
seeking additional telcos 
or hardware providers 
who have CSR programs.

For more information, 

please contact:

MARK BRAND 
mark@markbrandinc.com 

PAL is ready to take the step into full prototype development and build its team. Several trials have proven core 

assumptions, and partners in all areas have been identified and are being actively engaged.



SOCIAL INVESTMENT
BANKING



Social Investment Banking is a new way to match under-

funded social problems, innovative solutions, and private 
investment capital through an online exchange 

marketplace. The system fuses mechanisms from crowd-

funding platforms, social impact bonds, and community 
investment co-ops.

Social civic problems have one thing in common: the cost 
of doing nothing is far more than trying something new.

Focused first on but not limited to affordable housing, 

projects funded through the platform benefit from: risk-
sharing in a public-private partnership model, financing 

community-minded building while generating acceptable 
returns for investors, and streamlining small-investor 

participation thus democratizing investments in social 

impact bonds, while still allowing larger, institutional 
players to continue to play their crucial role. At scale, 

Social Investment Banking Exchanges around the globe, 
matching capital, funders of social problems, and 

innovative project-based solutions could leverage valuable 

data from their respective areas of expertise to drive policy 
and more efficient allocation of municipal funds – providing 

financially competitive and socially impactful returns.

SOCIAL 

INVESTMENT 

BANKING





THE TEAM BEGAN WITH…

BRADLEY SHENDE - VANCOUVER, CAN ATUL VARDE - SASKATOON, CAN

Founder
M20 Digital Agency, Connected Life, 

Carsurfing

Exec. VP & Chief Information Officer
Affinity Credit Union

HOW MIGHT WE HELP THE “HOME-POOR” ACCESS GREEN AFFORDABLE 
RENTAL HOUSING BY LEVERAGING COMMUNITY ECONOMIC ACTIVITY IN A 
DIGITAL FINANCE MODEL?

It’s expensive to be poor – and operational 

savings of low-carbon housing are marginal in 

most cases, despite using fewer environmental 

resources.

Government programs are expected to do more 

with less.

A critical mass of community support needs to be 

achieved for alternative currencies to become 

viable - making the long-term social benefit 

explicit in the short-term through incentives 

might be one way to grow the ecosystem.

The combination of crowd-funding, community 

investment co-ops, and social impact bonds is 

unique, but the three financial mechanisms are 

proven techniques, which makes this new 

approach lower-risk.

The high cost of a "bond issue" is often a 

deterrent in involving small investors, but their 

engagement is important to build a critical mass 

of community support for new frameworks.

Most social impact bonds and community 

investment funds are are one-offs, limiting 

options for investors. 

DARRYL BOSA - VANCOUVER, CAN

Development Manager
Bosa Properties

KEY INSIGHTS AND OPPORTUNITIES



SOCIAL IMPACT BONDS ARE BECOMING MAINSTREAM

Founder
Save On Meats & 

A Better Life Foundation

Chief Financial Officer
THNK School of Creative Leadership

The development of the SIB market has been accelerating, as demonstrated in Figure 4. After the first SIB was launched in the

U.K in 2010, there was a two-year long period with no new SIBs, followed by the first and second rounds of the first SIB fund in
the U.K. at the end of 2012. The first SIB was launched in the U.S. in January of 2013, followed by the two additional SIBs in the 

U.S., two SIBs in Australia and the first two SIBs in mainland Europe at the end of 2013. The number of deals grew consistently 

through 2014, followed by a huge jump at the end of 2014 with the second SIB fund in the U.K. and two more deals in the U.S.

http://www.brookings.edu/~/media/Research/Files/Reports/2015/07/social-impact-bonds-potential-limitations/Impact-Bondsweb.pdf?la=en



CROWDFUNDING DOLLARS PRESENT AN ENORMOUS OPPORTUNITY

Founder
Save On Meats & 

A Better Life Foundation

Chief Financial Officer
THNK School of Creative Leadership

cbinsights.com/blog



POTENTIAL FOR INCLUDING NEW INVESTORS INTO MUNICIPAL CHANGE

Founder
Save On Meats & 

A Better Life Foundation

Chief Financial Officer
THNK School of Creative Leadership

Neighborly asked “what type of product we should offer this new generation of potential muni bond investors?” By convention, 
most municipal bonds have a minimum investment of $5,000. When we asked our users how much they wanted to invest, we gave 
them a blank number field to fill out. We really wanted to get a sense of our users’ comfort level in investing in their community, 
without prompting them with existing products. This is what they told us.

https://blog.neighborly.com/learn/next-generation-of-community-investors/



HOW TO SUPPORT SOCIAL INVESTMENT BANKING

Financial 

Support

The SIB team is seeking 
$50,000 CAD seed 
funding to allocate 
resources to: refine 
business plan; lay the 
foundation for the pilot 
and scope of first 
development; engage 
and align stakeholders
socialization and test-; 
and assess the fit of 
both proposals and 
model the initial 
investment offering and 
return on investment. 

Technical 

Resources

The Social Investment 
Banking Exchange 
platform needs to be 
designed and prototyped 
for investor matching 
and crowd-funding for 
the pilot project.

Strategic 

Partnerships

The SIB team is seeking 
subject matter expertise 
in housing development, 
laneway development 
passive green building 
and modular home 
design to collaborate 
with them as they 
develop a viable model.
They are also seeking 
financial institutions / 
foundations interested in 
partnering around the 
community investment 
and impact potential.

Municipal 

Partnerships

In addition to thought 
leadership from the City 
of Vancouver and the 
THNK Innovation 
Partners, the team is 
seeking policy analysts 
with strong public sector 
backgrounds who can 
help identify other 
promising use-cases in 
the "social problems" 
space.

For more information, 

please contact:

BRADLEY SHENDE
bshende@m2o.ca

ATUL VARDE
atul.varde@gmail.com

The Social Investment Banking team is pursuing a prototype through a proposal in the affordable housing space with 

the City of Vancouver called “Back to School” creating low-cost and environmentally responsible housing for families at 

risk of leaving the city and an opportunity to rent suitable townhomes adjacent to schools. An alternative “laneway 

housing” pilot could enable those less capable of building or renting units the opportunity for alternative access.



Eric Liu

Founder Citizen University /

Former Deputy Assistant to President 

Clinton for Domestic Policy

Forum / 6 May 2015

“WE ARE MAKING A CASE 
FOR SELF-INTEREST 
PROPERLY UNDERSTOOD.
SUCCESSFUL SOCIETIES - OR 
COMMUNITIES - ARE THOSE THAT 
FIGURE OUT OVER TIME THAT 
RECIPROCITY AND MUTUALITY ARE THE 
VALUES THAT MAKE SOCIETIES NOT 
JUST THRIVE, BUT MAKE THEM 
COMPETITIVE IN THE WORLD -
THAT MAKE THEM MOST ROBUST.”



HOMEGRADE



Homegrade is a property management company that 

specializes in efficiency upgrades, allowing owners and 
renters to enjoy reduced costs and an opportunity for 

earned equity. Homegrade shoulders the costs of 

identifying, implementing and maintaining the upgrades –
once done, the utilities savings are distributed between 

the building owner, Homegrade, the investors who put in 
the initial investment, and renters – who receive a 

special equity accounts. Each month, renters can accrue 

equity as the result of a spectrum of upgrades, from 
simple savings on things like switching to energy 

efficient light bulbs all the way to net-positive buildings.

An online service matches renters with available housing 

stock. Building owners have access to information about 

upgrade options as well as financing resources, including 
Homegrade Fund. And Homegrade will work with renters in 

low-income units interested in learning to implement and 
maintain the upgrades – developing a network of stewards 

as well as providing job opportunities with the existing 

communities.

HOMEGRADE





THE TEAM BEGAN WITH…

TOBIN POSTMA - VANCOUVER, CAN PAMELA PUCHALSKI - NEW YORK, USA

Communications Manager
City of Vancouver

Director Resilient Communities
New America Foundation

HOW MIGHT WE INCENTIVIZE THE PROVISION OF 
LOW-CARBON AFFORDABLE HOUSING THROUGH THE 
DIVERSIFICATION OF EQUITY OPTIONS?

Renters are unable to build equity from their 

housing choices, and skyrocketing housing 

prices are forcing more people into renting.

Owners and managers of rental units are an 

underserved market for green retrofits to 

existing housing stock and don’t have the 

financing, expertise or economic incentives to 

invest in efficiency upgrades.

There is collective interest in addressing both 

the affordable housing problem and environment 

protections.

Frequency of moving between rental units means 

renters would prefer to earn in the system, not 

tied to specific property, providing flexibility to 

move around.

Group action is increasingly exerting pressure in 

a Groupon or DemandIt form when aggregated – if 

renters in net-positive buildings could be 

harnessed, this might push building owners to 

make efficiency upgrades to increase rental 

appeal. 

JACOB ELLENBERG - MIAMI, USA

Creative 
Strategist

KEY INSIGHTS AND OPPORTUNITIES



CUSTOMER MARKET BARRIERS TO ENERGY EFFICIENCY & DEMAND RESPONSE

USA Activities on DSM (Demand Response & Energy Efficiency) www.slideshare.net/ceciliabengtson/larry-mansueti-workshopseoulkorea

Energy Efficiency Demand Response

Lack of a price signal (e.g. averaged rates)

Metering/Communication system upgrade costs

Lack of awareness/information

Lack of product availability

Split incentives/responsibilities

Access to capital/financing or high investment hurdle 
rates

Organizational practices

The problem is not unique to those living below the federal poverty level. The Census Bureau says that in 2012, 14.7 
million people had family incomes up to 1.25 times the poverty level threshold and are classified as “near poor.” Many of 
these families live on a fixed income in aging, poorly insulated housing built before 1980. Although these families fall 
above the poverty level, their energy burden and lack of access to energy efficiency services are a big part of the 
problem of disproportionate energy burden on both the poor and “near poor” in our society. 

http://www.habitat.org/sites/default/files/2015-habitat-for-humanity-shelter-report.pdf

most important medium important less important



HOW TO SUPPORT HOMEGRADE

Demonstration 

Partners

Homegrade is planning to 
run a 2-city pilot in New 
York and Vancouver to 
test the foundations of 
this model. The team is 
seeking co-ops or non-
profits operating 
buildings with 
approximately 20 units or 
other housing stock in 
need of upgrade or 
retrofitting interested in 
testing this model.

Aligned 

Capital

To augment potential 
funding available from 
the New America 
Foundation’s Resilient 
Communities program, 
the team is seeking 
investors who recognize 
the need and viability of 
entering this untapped 
market and are 
interested in supporting 
a pilot proof of concept.

Energy Upgrade

Know-How

For the pilot, the team 
would like to partner with 
an established energy 
efficiency upgrade 
specialist, in order to 
model the best practices 
from the start- from 
engineers that can 
present the range of 
retrofit or new build 
options that span from 
increased efficiency to 
net positive functioning.

ESCo 

Research

We would like to conduct 
some research interviews 
with Energy Savings 
Companies who have 
considered the rental 
market to learn more 
about why this remains 
undeveloped. We also 
need financial analysis 
support to create a 
quantifiable Cost vs 
Energy savings vs 
Payback period 
matrix/menu for various 
types of efficiency 
upgrades

For more information, 

please contact:

PAMELA PUCHALSKI
pamelapuchalski@gmail.com

Organizations from a variety of sectors continue to express interest in the Homegrade concept, and we are 

exploring partnership opportunities with such organizations in order to reach a stage where we could pilot. 



“FREE TECH IS NOT FREE.
YOU’RE PAYING IN DATA.

Lucy Bernholz

Philanthropy Wonk / Scholar

Stanford Digital Civil Society Lab

Forum / 13 June 2015

DATA FOR SERVICE WILL BECOME 
MORE WIDELY UNDERSTOOD. IT’LL 
BECOME, I’M NOT GOING TO PAY YOU SO 
I DON’T SEE ADS. I’M GOING TO PAY YOU 
SO YOU DON’T COLLECT MY DATA.”



GENEROCITY



Generocity makes low-carbon, community-driven 

homeownership a financial reality for first-time home 
buyers (FTHBs) and forward-thinking seniors by using 

data from a new kind of connected development as 

leverage. Unique attention to environmentalism, 
demographics and sharing makes Generocity a 

community of the future – one that turns behavioral data 
into equity.

Many FTHBs are struggling to balance financial realities of 

inflated markets with their social and environmental 
values. They often have low/no savings but seek low-

carbon housing and are in search of a place to call home, 
and with a little assistance, are open to creative 

interpretations of said “home.” Passively-harvested data 

from a demographically and environmentally forward-
thinking community can be sold/traded for up-front and 

ongoing financial incentives. Examples may include 
subsidized common building common charges and 

exchange for lower down-payments or construction loans.

GENEROCITY





THE TEAM BEGAN WITH…

C.M. SAMALA - SAN FRANCISCO, USA MATT VICKERS - WELLINGTON, NZ

Co-Founder & Exec. Director
18MR.org

Product Manager, 
Banking Integration

Xero

HOW MIGHT WE GET FIRST-TIME HOMEBUYERS INTO LOW CARBON 

AFFORDABLE HOUSING USING ALTERNATIVE FINANCE MODELS TO 

LEVERAGE THE MONETARY & NON MONETARY ASSETS OF OLDER AND 

YOUNGER GENERATIONS? 

Attitudes towards home ownership are changing 

significantly as costs skyrocket and values are 

shifting.

Many younger members of communities are 

actively contributing to their neighborhoods as 

citizens and in ways that don’t result in the 

financial mobility to purchase a home in these 

very neighborhoods. 

The move away from trusting large financial 

institutions is paving the way for new ways to 

finance housing options

Additionally, as smart home affordances become 

more pervasive, the value of the data collected 

from home owners and renters, as well as larger 

community blocks, can be leveraged as a new 

form of currency.

The growing Baby Boomer population has more 

cash reserves but less time and less social 

support as they age. There is an opportunity to 

begin to create multi-generational co-housing that 

benefits all dwellers.

PAUL BRILLINGER - NEW YORK, USA

Entrepreneur
Finance / Design

KEY INSIGHTS AND OPPORTUNITIES



SOCIAL VALUE OF DATA IS EMERGING BUT NOT YET UNIVERSALLY CALIBRATED

Founder
Save On Meats & 

A Better Life Foundation

Chief Financial Officer
THNK School of Creative Leadership

http://www.theatlantic.com/technology/archive/2012/03/how-much-is-your-data-worth-mmm-somewhere-between-half-a-cent-and-1-200/254730/

Each profile of being sold only takes advantage of some subset of information. Facebook and Google make roughly $5 

and $20 per user, respectively. Without your data in one form or another, their advertising would be mostly worthless, so 

perhaps your data is worth something in that range. But let's not forget the rest of the Internet advertising ecosystem 

either, which the Internet Advertising Bureau says supported $300 billion in economic activity last year. That's more than 

$1,200 per Internet user and much of the online advertising industry's success is predicated on the use of this kind of 

targeting data. 

In a survey by Carnegie Mellon's Lorrie Cranor and Stanford's Aleecia McDonald, only 11 percent of Americans would be 

willing to pay $1 per month to withhold their data from their favorite news site. However, 69 percent of Americans were not 

willing to accept a $1 discount on their Internet bills in exchange for allowing their data to be tracked. That is to say: if

people think data is already flowing to a website, few would pay to hold it back. But if they think their data is being held 

back, a large majority would be unwilling to share it.

0 300 600 900 1200 1500

Value of a User to Internet Advertising Ecosystem

Cost of a User's Data Profile $0.005



INCREASING TRUST MIGHT DRIVE SOLUTIONS FROM UTILITIES & GOVERNMENTS

Founder
Save On Meats & 

A Better Life Foundation

Chief Financial Officer
THNK School of Creative Leadership

http://www.truste.com/blog/wp-content/uploads/smart-devices-circle-of-trust.png



RAISING THE BASELINE

Energy efficiency delivers many societal benefits. In 

addition to energy savings, the many “non-energy” 

benefits include improved health and safety in the 

home, community revitalization, pollution mitigation, and 

enhanced energy reliability through reduced stress on 

electric and natural gas supplies. And yet, energy 

efficiency’s potential in low-income communities has 

not been fully realized. This is in part due to the 

baseline condition of many existing properties and the 

limited availability of federal and state resources such 

as the low-income Weatherization Assistance Program. 

xxi

DEMAND FOR ENERGY EFFICIENT HOUSING IS INCREASING BUT STILL COSTS



HOW TO SUPPORT GENEROCITY

Innovative 

Organizations

We have engaged 
potential partners civic 
and educational levels, 
however, stronger 
commitment to further 
research and strategic 
partnerships are 
required.

Research Teams or 

Foundations

The team is open to 
recommendations and 
introductions to granting 
bodies, foundations or 
other capital to fund 
research or share 
findings.

Expert 

Interviews

The Generocity team 
would love to share with 
experts in the fields of 
design/architecture, 
multi-generational 
housing, multi-cultural or 
mixed ability housing, the 
"internet of things” and 
wearables, smart homes, 
demographics and low-
carbon construction. 

Government 

Initiatives

Generocity is open to 
collaboration with 
government institutions 
like the following:
• U. S. Department of 

Housing and Urban 
Development 
(particularly Office of 
Economic Resilience)
• Policy Development and 

Research program
• Community Planning 

and Development 
program
• Office of Policy 

Development and 
Research

For more information, 

please contact:

PAUL BRILLINGER 
paul.brillinger@gmail.com

Generocity has gained a lot of interest and speaks to people's desire for community and evolving the modern sense, 

construction and design of "home." Some discrete aspects of Generocity already exist in other ventures, from co-shared 
living to mixed age-demographic communities. The team is invested in scaled-down personal investigations of these 

ideas, but without more formal support, they prefer to hand-off their findings to those more actively working in the field.
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If the practice of charity began in the 1600s, then Giving 2.0 arrived as we 

began to see experiments with micro-donations through Kiva and one-for-

one models from TOMS shoes and XO Laptop. The future of giving, 

however, needs to become more than a bandaid for systemic problems, 

evolving both personal and institutional philanthropy.

GIVING 3.0

How might we translate new forms of individual 
giving into radical patterns of high impact 
philanthropic investment that sustainably scales?

CHALLENGE PARTNERS

Thought Leadership from
Affiliated Scholars at:



COMMUNITY KEEPERS



Community Keepers is a digital platform helping 

marginalized citizens who are improving the community 
to amplify recognition of their contributions and generate 

income, by connecting them with neighborhood residents, 

employees and businesses. Elevating and amplifying the 
civic participation of some of the most invisible citizens 

will reduce social isolation, build self-esteem and create 
foundations for resilient communities.

This platform is inspired by the example of Todd and Tara, 

two members of the Downtown Eastside, who lifted 
themselves out of drug addiction and homelessness by 

cleaning sidewalks and earning donations, with the motto 
“May our work be your inspiration.” Community Keepers 

shares stories like these and specific asks from micro-

entrepreneurs to help them scale their efforts. Community 
due diligence verifies the reputations of those making 

requests before the beneficiaries can showcase their 
progress through photos, videos and stories. Time-limited 

campaigns generate visibility, swarming, and varying 

support. Community Keepers creates more productive 
collisions, directing investment into neighborhood 

improvement on the ground. 

COMMUNITY 

KEEPERS





THE TEAM BEGAN WITH…

ELIZABETH SHEEHAN - VANCOUVER, CAN SANJA SIMIC - VANCOUVER, CAN DON MILLER - VANCOUVER, CAN ANDREW WAGNER - NEW YOK, USA

Founder & President
Climate Smart

Executive Director
Robert L. Conconi Foundation

Chief Financial Officer
THNK School of Creative Leadership

Creative Director
Area 17

HOW MIGHT WE HELP AT-RISK NEIGHBORHOOD ENTREPRENEURS BY 

ENABLING COMMUNITY MICRO-GIVING TO JUMPSTART UPWARD MOBILITY?

Giving today is too much of a one-way street. 

The “haves” are the donors and they give to the 

“have-nots.” This implies recipients have nothing 

to give; but from on the ground examples, it’s 

clear that at least some do.

Individuals operating in the informal economy do 

not have the benefit of things like LinkedIn, 

which speaks to reputation, history and 

intention.

People want the opportunity to earn income, not 

just charity – dignity is a critical part of upward 

mobility.

Many also want to feel as though they are a 

valuable part of the community – and some of the 

people on the street already contribute to the 

overall health of the ecosystem, whether it’s 

apparent or not.

People are more likely to give back to their local 

community if they are engaged in people’s stories 

and have a sense of accountability and where 

their contributions will go.

There are numerous examples of non-locals giving 

online to support an individual with a compelling 

story.

KEY INSIGHTS AND OPPORTUNITIES



LOCAL CROWDFUNDING GOES GLOBAL AS PERSONAL NEED STORIES SPREAD

http://www.businessinsider.com/gofundme-raises-300000-for-working-guy-2015-2 

Pervasive social media is 

now fueling small acts to 

make a big difference, one 

life at a time.

When 19-year-old Evan 

Leedy, a Wayne State 

University student, met 

Detroit native, James 

Robertson, and discovered 

he walked 21 miles to and 

from work, Leedy started a 

GoFundMe drive for 

Robertson that has raised 

$300,000-plus from more 

than 11,400 donors in four 

days.



COMMUNITY PHILANTHROPY IS A CORNERSTONE TO CIVIL SOCIETY

http://www.mott.org/files/publications/thevalueofcommunityphilanthropy.pdf

A key question now arises. How do we develop community 

philanthropy so it can become more mainstream? To answer 

this, people listed factors that would help or hinder the 

development of community philanthropy. The results are show 

in the table at left.

Community philanthropy should be a central feature in 

developing civil society and enhancing the effectiveness of 

development aid. Having local people involved as donors is a 

game-changer in efforts to build civil society and enhances the 

prospects of sustainability of external funding when the 

program ceases. If successful, community philanthropy also 

leads to more lasting, entrenched outcomes by

increasing local ownership and local accountability.



HOW TO SUPPORT COMMUNITY KEEPERS

Initial Prototype 

Testing

There have been 
questions about the 
market size of 
Community Keepers who 
could be reached and 
are an appropriate match 
for this model.
Prototyping is required 
to see how this differs 
from efforts like HandUp 
or even a domestic 
version of Kiva using 
donations.

Technical 

Resources

Ideally, this would be an 
open source solution, 
elements of which could 
be integrated into similar 
platforms to achieve 
broader reach and 
uptake. Even platforms 
like the StoryCorps app, 
which really centers on 
the human story, could 
make for interesting 
integrations – and this 
should drive back-end 
development.

Data Exploration and 

Valuation

As with some of the 
preceding concepts, the 
data collected from 
Community Keepers 
could be incredibly 
useful to service 
providers and the 
municipal agencies 
focused on upward 
mobility. We may also 
discover new potential 
for how to structure 
support, much as the 
Family Independence 
Initiative has done. 

Mobile

Partnerships

The importance of having 
mobile access for 
something like 
Community Keepers can’t 
be overstated – this 
might include being able 
to post updates and 
photos from the street or 
allowing donations at 
participating local points 
of purchase. There could 
even be integrations with 
apps like PAL.

For more information, 

please contact:

SANJA SIMIC 
sanja@conconi.ca 

The team behind the Community Keepers concept is pursuing their myriad 

other social impact efforts and are handing off their explorations and findings.



Charles Eisenstein

De-growth Activist / Author

Sacred Economics

Forum / 23 March 2015

“WHY ARE WE SO DEEPLY 
IMMERSED IN THE HAMSTER 
WHEEL OF CAPITALISM, 
COMPETITIVENESS AND 
THE STATUS QUO?
WHY DON’T MORE OF US RENOUNCE 
AND REINVENT THE FICTION OF WHAT 
MAKES LIFE MEANINGFUL AND 
WORTHWHILE?…TO TAKE EXCEPTION 
TO IT SEEMS NEARLY CRAZY.”



$PENT



Live a little, give a lot. $PENT is an online platform and 

mobile app for Young Tech Professionals (YTPs) who are 
looking for easy ways to embed social impact into their 

daily lives. They want to have tangible impact that they 

can see and track, turning their everyday life choices 
into giving opportunities. This is frictionless giving.

$PENT turns a percentage of your daily purchases into 
philanthropic investment that accumulates in an Impact 

Fund which is strategically distributed to vetted causes 

aligned with your interests. With $PENT, you can turn 
every cup of coffee into clean water resources. Based on 

your giving record and simple data visualizations, you 
have a window into your personal social impact. If you 

choose, you can broadcast your impact via a feed to social 

media outlets. Picking up where the quantified self 
movement leaves off, $PENT turns me into we, extending 

the reach of your habits and purchasing power. Strategic 
partnerships guarantee seamless integration with digital 

finance platforms already being used and that donations 

go to the most up-to-date vetted organizations achieving 
consistent impact.

$PENT





THE TEAM BEGAN WITH…

DANIELLE KAYNOR - CHICAGO, USA SHEA MORRISEY - SAN FRANCISCO, USA DR. ANITA PALEPU - VANCOUVER, CAN SAPNA DAYAL - VANCOUVER, CAN

Business Innovationist
Creative Realities

Resource Mobilization Consultant
Akili Dada

Professor, UBC Centre for Health 
Evaluation & 

Outcome Science

Executive Director
Imagine1day

HOW MIGHT WE “10X” THE IMPACT OF YOUNG TECH PROFESSIONALS 
THROUGH FRICTIONLESS GIVING OPPORTUNITIES?

There is a growing population of beneficiaries of 

the tech boom with disposable income and a 

desire to have positive social impact – young 

tech entrepreneurs and employees.

That same demographic has become increasingly 

accustomed to services which reduce friction 

and increase ease in their lives, from laundry to 

meal delivery.

Gamification principles, which show promise in 

fitness and health tracking, have not yet been 

successfully implemented in charitable giving.

This group also demands increased transparency 

and is less trusting of traditional philanthropies 

or institutions and is adopting alternative means 

of online banking, from PayPal to Google Wallet to 

Apple Pay.

Traditional employee giving and engagement 

programs could be much more effective by 

harnessing data from how people actually give 

and directing donations to organizations which 

show higher real impact per dollar.

But more money does not necessarily mean more 

impact.

KEY INSIGHTS AND OPPORTUNITIES



MILLENNIAL GIVING HOLDS HUGE POTENTIAL AS INCOMES INCREASE

Millennial Impact Report 2015 http://fi.fudwaca.com/mi/files/2015/07/2015-MillennialImpactReport.pdf



EASE AND TRUST ARE MAJOR FACTORS IN MILLENNIAL GIVING HABITS

Millennial Impact Report 2012 http://cdn.trustedpartner.com/docs/library/AchieveMCON2013/TheMillennialImpactReport2012.pdf

One in four Millennials are more likely to pay for an experience 

rather than a product and that mindset is not limited to just 

the consumer market…Millennials are more likely than other 

generations to be more willing to donate their time rather than 

their money. This is due in large part to the financial 

environment most Millennials live in today. This is a generation 

that has never experienced an upward trending economy and 

as a result they are more closed when it comes to monetary 

donations and are more willing to donate time.

Doing good has become a social activity, combined with a dose 

of peer affirmation delivered by both high-tech and high-touch 

means. Millennials are overwhelmingly more invested in 

experiences than products, which is an opportunity that non-

profit and volunteer-based organizations inherently play into.

http://www.forbes.com/sites/jefffromm/2015/11/11/the-key-to-
getting-millennials-to-donate-create-something-they-can-
experience/



HOW TO SUPPORT $PENT

Subject Matter 

Expertise

The $PENT team is 
seeking experts in the 
areas of User Experience 
design, mobile and 
financial design, and 
FinTech overall to help 
move them along from 
concept to a more 
refined prototype.

Technical 

Resources

The $PENT team 
welcomes introductions 
to digital financial 
planning companies, like 
mint.com, as well as 
digital payment / wallet 
companies who might be 
interested in exploring 
this concept together.

Start-Up Coaching 

Support

While the team has 
extensive experience in 
other areas from 
philanthropy to 
innovation, they are 
seeking a coach with 
notable early stage 
start-up experience to 
help them navigate their 
next steps and refine 
their business model and 
product/service pitch.

Additional 

Prototyping

We are always seeking 
people interested in 
helping us test our 
evolving prototypes or 
finding other reference 
points around research 
that supports out critical 
assumptions. We’d love 
to hear from you if you 
have things to share.

For more information, 

please contact:

SAPNA DAYAL 
sapnadayal74@gmail.com

Excited to move forward, the $PENT team recently conducted a user group workshop in Vancouver focused on their 

concept and its value proposition, which garnered positive and productive feedback. They continue to mine their 
networks to gain further insights and expertise to inform their next steps, and they are actively conducting research 

on the competitive landscape and value chain of charitable giving and digital payment tools.



Jer Thorp

Co-Founder The Office of Creative Research / 

Former Data Artist in Residence New York Times

Forum / 22 January 2015

“THE ABILITY TO THINK ABOUT 
DATA, COLLECT IT, PARSE IT, 
UNDERSTAND IT…HOLDS POWER. 
COLLECTING DATA IS AN ACT THAT 
INCREASES POWER. READING AND 
BEING LITERATE IN DATA IS SOMETHING 
THAT INCREASES POWER. SO THE 
QUESTION IS HOW DO WE PUT THAT 
POWER INTO THE BOTTOM LEVEL OF 
THE PYRAMID INSTEAD OF WHERE IT IS 
RIGHT NOW?”



WITH US



With Us is a specialized agency that matches well-

resourced Corporate Leapers eager to use their skills, 
capital, and network for social benefit, with vetted high-

impact social ventures.

Providing a “landing pad” where Leapers can get support, 
evaluate and strategize around placing their talents and 

aspirations to create global change, With Us facilitates the 
journey from money to meaning.

With Us includes a curation process (curating qualified 

social ventures that will be a fit for the Leaper), providing 
insight and introductions - highly personalized: kind of an 

adoption or dating service model in the early stages. The 
service helps Leapers find meaning while leveraging the 

expertise and resources they have amassed through their 

years in the corporate sector by supporting/partnering 
with a social entrepreneur who has the potential to make 

exponential positive impact (through a market based 
and/or innovative solution).

WITH US





THE TEAM BEGAN WITH…

JESS FRASER - VANCOUVER, CAN MADELEINE SHAW - VANCOUVER, CAN JULIE TRELL - SAN FRANCISCO, USA

Co-Founder
Mobile Movement

Co-Founder
Lunapads.com & United Girls for the 

World

Corporate Philanthropy 
Advisor

HOW MIGHT WE HELP CORPORATE MEANING-SEEKERS BE GIVING HEROES 
BY USING THEIR NETWORKS & EXISTING RESOURCES TO INCREASE IMPACT 
THROUGH STRATEGIC SUPPORT OF UPCOMING SOCIAL ENTREPRENEURS?

Traditional funders may be resistant to funding
newcomers to the social enterprise/philanthropic
space despite their corporate skills and 
achievements.

There are already an enormous number of social 
entrepreneurs tackling global issues. Rather 
than starting another vanity effort or writing a 
check, the restless talents of Leapers might be 
the most effective resource not yet being 
leveraged, within the context of global change.

Leapers are accustomed to a more high-touch 
process in the professional realm, and the current 
accelerators and incubators leave an unmet need 
on the table for potential contributors who don’t 
see themselves in the impact investing role.

While headhunters address more standard 
requirements, almost no one has quantified the 
value of experience, networks, and talent of 
Leapers looking to do more than volunteer –
providing critical leadership to start-ups when 
they most need it and have the least cash to 
invest in senior personnel.

.

KEY INSIGHTS AND OPPORTUNITIES



LONGER CAREERS OPEN OPPORTUNITY FOR NEW KINDS OF GIVING BACK

http://ssir.org/articles/entry/the_encore_fellowships_network#sthash.och38Ekx.dpuf

A 2011 survey by Civic Ventures and MetLife 
Foundation found that 31 million Americans 
between the ages of 44 and 70 are interested in 
transitioning into some type of social purpose 
work after leaving their primary careers—work 
that combines personal meaning, social impact, 
and for many, continued income. 



THE NUMBER OF CORPORATE LEAPERS SPEAKS TO AN UNTAPPED RESOURCE

http://longevity3.stanford.edu/pass-it-on/files/2014/06/2014-research-brief-Pass-It-On-Conference-3.pdf

6%

28%

66%

AMERICANS, AGE 50-70

Describe themselves as in paid or unpaid encore careers 

with the primary purpose of having a positive social impact

Interested in moving into work for the primary purpose of 

making a positive social impact

encore.org has been tracking the pulse of encore interest through nationally representative surveys in 2008, 2011, and

2014. These surveys define an encore career as a significant body of work in the second half of adulthood that makes a 

positive social impact and may provide continued income. The research focus was narrowed in 2014 to better understand 

this group of Americans primarily driven by social impact and personal significance and to focus on the age range of 

Americans between 50 and 70. What we learned reaffirmed our 2011 conclusions:

* 6% = 4.5 million people and 28% is 21 million people



HOW TO SUPPORT WITH US

The team behind With Us is involved with individual impact projects and currently are not able to pursue further 

development of the project. But they are making all of their findings available for others pursuing similar models.

Event Prototyping 

with Partners

Madeleine may host an 
event under the 
Lunagals: Adventures in 
Social Entrepreneurship 
banner in 2016 that may 
be positioned as a With 
Us-related pilot, given 
that its goal will be to 
connect Leapers with 
social entrepreneurs. 
Events were one of the 
original ideas for With Us, 
that was eventually 
evolved into an agency.

Additional 

User Insights

We are always seeking 
people interested in 
sharing perspectives and 
insights around the 
Leaper user profile. We’d 
love to hear from you if 
you have things to 
share..

Business Model 

Refinement

There has been 
knowledge sharing with 
Finnish 
THNKer/entrepreneur, 
Tuija Pulkinnen, pursuing 
a related venture 
(Grownups for Startups), 
but the business model 
requires more exploration 
and testing.

Open Idea 

Exchange

Julie Trell has put the 
concept on Ideator 
https://my.ideator.com/id
eas/204/public - all the 
documents are public 
except for the Venture 
Canvas which is only 
visible to advisors, 
founders, or investors 
who ask to join the idea.

For more information, 

please contact:

JULIE TRELL
jtrell@gmail.com
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THNK INNOVATION CHALLENGE PARTNERS

CITY OF 
VANCOUVER

DIGITAL 
FINANCE 

INSTITUTE

A BETTER 
LIFE 

FOUNDATION

PBS TTSL 
CHARITABLE 
FOUNDATION

UNITED WAY STANFORD 
PACS

Mukhtar Latif 
and Sean 
Pander

Christine 
Duhaime and 
Manie Eager

Mark Brand and 
Leigh Carter

Toby Chaudhuri 
and Kelly 
Chmielewski

Sharon Chang Michael 
McKnight

Thought 
Leadership from 
Affiliated Scholar 
Nadia Roumani

Vancouver’s City 
Council's mission is to 
create a city of 
communities that 
cares about its people, 
its environment, and 
the opportunities to 
live, work, and 
prosper. Additionally, 
the Greenest City 
Action Plan is a 
strategy for staying on 
the leading edge of 
urban sustainability. 

The Digital Finance 
Institute is a think 
tank created for the 
next generation of 
financial services. We 
uniquely address the 
nexus between 
financial technology, 
digital finance policy 
and regulation, 
financial inclusion and 
women in financial 
technology.

A Better Life 
Foundation is 
working to facilitate 
empowerment and a 
sense of wellbeing for 
those who are 
currently struggling 
with 
addictions/mental 
illness. By providing 
food security, 
education and 
employment training 
ABLF intends to 
support individuals, 
while strengthening 
the quality of 
community life in the 
DTES.

PBS and our member 
stations are America’s 
largest classroom, the 
nation’s largest stage 
for the arts and a 
trusted window to the 
world. In addition, 
PBS's educational 
media helps prepare 
children for success in 
school and opens up 
the world to them in 
an age-appropriate 
way.

TTSL aims to operate 
at a systems level, 
pursuing projects that 
connect like-minded 
individuals to make 
greater social impact 
through combined 
resources. Our vision 
is to live and breathe 
creative philanthropy 
in ways that inspire a 
new generation to 
become more 
entrepreneurial in 
giving.

United Way has been 
changing people’s 
lives for the better 
since 1930! We help 
kids grow up great, 
help families feel a 
sense of belonging 
and make sure our 
neighbourhoods are 
safe and supportive 
places for everyone. 
Across Metro 
Vancouver and from 
the Sea to Sky 
corridor to the 
Sunshine Coast, we 
help make our 
community better.

The Stanford Center 
on Philanthropy and 
Civil Society 
(Stanford PACS) 
develops and shares 
knowledge to improve 
philanthropy, 
strengthen civil 
society and effect 
social change.
Stanford PACS 
connects students, 
scholars and 
practitioners and 
publishes the 
preeminent journal 
Stanford Social 
Innovation Review 
(SSIR).



Our second Vancouver cohort is wrapping up an exploration under 

the Prosperous Planet Grand Challenge, looking at how we might 
help renters reduce energy use using behavioral economics as well 
as how we might empower neighborhoods to reduce waste through 

circular economy approaches. Our third cohort will return to the 
Future of Capitalism themes, building on the learnings from both 
cycles in 2015. Stay tuned for more updates at thnk.org.

WHAT COMES NEXT?



If you’re interested in seeing the concept pitches “live” 

as members of our ecosystem do, you can watch here:

https://vimeo.com/album/3460569

And while our participants get the spotlight, THNK 

deeply believes in the power of mesh wisdom, which 

emerges from a carefully curated, incredibly diverse, but 
aligned ecosystem of practitioners and experts. We 

could not execute on these explorations without the 

support of some this network. Many thanks indeed!

FORUM GUESTS: 
Jer Thorp
Ted Slingerland
Charles Eisenstein
Sharon Chang 
Eric Liu
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GRAPHIC VISUALIZERS: 
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Jordan Bober ................................
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Kliff Kuehl .......................................
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Leigh Carte r..................................
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TTSL
Terra Housing 
PBS 





GET IN TOUCH

SARAH DICKINSON

Co-founder & 
Managing Director 

sarah,dickinson@thnk.org
+604 365 0615

KAZ BRECHER

Head of Challenge 
Faculty

kaz.brecher@thnk.org
+1 310 739 3597

THNK SCHOOL OF 
CREATIVE LEADERSHIP

#100 510 Beatty St
Vancouver BC

http://thnk.org/vancouver
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